
Agri-Food Marketing and Entrepreneurship

Why choose this Master’s Degree?

Over 50 years promoting cooperation and development across the Mediterranean in agriculture, fisheries, food, environment and the rural world

Master’s Degree     October 2026 - July 2027

The Master’s Degree in Agri-Food Marketing and Entrepreneurship
addresses the need to train professionals capable of responding to the
current challenges of the agri-food sector, integrating advanced
marketing, digitalisation, innovation, and sustainable entrepreneurship.
The academic structure is based on global trends and the priority
strategic competences required to enhance the competitiveness of the
sector.

The principal objectives of the master’s are:

To provide students with a solid theoretical foundation in marketing
and entrepreneurship, enabling them to master the latest tools,
methods and approaches applied to the agri-food sector. Students
will gain an understanding of the specific characteristics of the agri-
food system, its institutional framework and market dynamics. 

To develop the criteria and skills necessary to articulate all the
components involved in a marketing and entrepreneurship
programme, weighing up the advantages and implications of different
strategies and methodologies in accordance with economic
objectives, market conditions, and institutional factors. 

To acquire experience in the analysis and development of marketing
and entrepreneurship plans and strategies implemented by agri-food
companies, understanding how they are designed, executed, and
evaluated in real-world contexts.

To enhance employability through the development of critical thinking
and the application of knowledge, competences and skills acquired to
analyse and address marketing and entrepreneurship challenges
encountered in public and private organisations within the agri-food
sector.

To develop advanced communication skills in order to convey
rigorously and effectively the rationale, results and conclusions
derived from academic or professional studies, through written
reports and the preparation and oral defence of technical
presentations.

Objective

1. It brings together the excellence of five renowned institutions, combining
the resources, professionals, networks, and experience of four public
universities, while CIHEAM Zaragoza provides unique, high-level
international training.

2. It offers specialised training in a strategic field undergoing profound
transformation. The agri-food sector needs professionals capable of
addressing challenges such as sustainability, digitalisation, innovation,
entrepreneurship, and evolving consumption patterns.

3. It integrates advanced academic training with practical orientation. The
programme includes real-world case studies, teaching delivered by
specialists, and placements undertaken in leading agri-food firms and
institutions.

4. It develops highly sought-after competences within the agri-food sector,
combining mastery of the latest tools and methodologies in marketing and
entrepreneurship. Students acquire a solid and versatile professional
profile adapted to the emerging challenges of the sector and leading to a
broad range of career opportunities.

5. It prepares students to lead strategic projects in a key sector of the
economy. The master’s provides a strategic perspective to drive innovative
solutions for the present and future challenges of the agri-food sector.

60 ECTS

The Master’s Degree in Agri-Food Marketing and Entrepreneurship is an
official programme organised by Campus Iberus of International
Excellence and the International Centre for Advanced Mediterranean
Agronomic Studies (CIHEAM) through the Mediterranean Agronomic
Institute of Zaragoza (CIHEAM Zaragoza). The Campus Iberus of
International Excellence is a strategic alliance between the University of
Zaragoza (UZ), the Public University of Navarra, (UPNA), the University of
La Rioja (UR) and the University of Lleida (UdL).

The programme is delivered in English in interconnected hybrid
classrooms. Students benefit from an enriching collaborative learning
experience accross the five teaching institutions. 

Organisation



The master’s programme is designed for students who meet
the following requirements:

Holders of an official university degree granting access to
master’s-level studies in the country of award. 

Holders of a university degree, preferably in economics,
business administration, marketing, entrepreneurship,
business management and innovation, agricultural or agri-
food engineering.

The Academic Committee will assess academic transcripts
to verify that applicants have completed at least 18 ECTS in
Business Management and Marketing, of which at least 6
ECTS) must be in Marketing. Where necessary, these ECTS
credits may be completed through additional training
offered at the beginning of the programme.

Accredited English language proficiency at B2 level.
English is the working language of the programme. For
non-Spanish-speaking students, a B1-level of Spanish is
recommended.

Candidates must apply online at the following address:
admission.iamz.ciheam.org/en/ 

Admission

Mario Anamaría
Academic coordinator
iamz@iamz.ciheam.org

More info:Contact:

Dates and deadlines

Scholarships

Aula Dei Campus • Av. Montañana 1005 - 50059 Zaragoza (Spain) • www.iamz.ciheam.org • (+34) 976 71 60 00

Programme

The Master will be held from October 2026 to July 2027. 

Deadline for the submission of applications: 31 May 2026.

(*) Non-European applicants should be aware of visa
application deadlines.

Applicants from CIHEAM member countries (Albania, Algeria,
Egypt, France, Greece, Italy, Lebanon, Malta, Morocco,
Portugal, Spain, Tunisia, and Türkiye) may request a
scholarship covering registration fees and accommodation.
Scholarships will be awarded upon academic merit. Priority will
be given to applications from CIHEAM member countries of low
and middle income according to the World Bank classification:
Albania, Algeria, Egypt Lebanon, Morocco, Tunisia, and
Türkiye. Scholarship applications should be made during the
registration process.

1. The agri-food system and economic environment 
    (9 ECTS)
     1.1    Structure and trends of the agri-food system
     1.2   Basic economics applied to the agri-food sector
     1.3   Innovation, sustainability, and the regulatory framework 
             of the agri-food sector

2. Analytical tools for agri-food marketing and 
    entrepreneurship (6 ECTS)
     2.1   Market research and consumer behaviour in the 
             agri-food sector 
     2.2  Digital tools and advanced analytics for 
             decision-making: artificial intelligence, big data, and 
             data management

3. New trends in agri-food marketing (15 ECTS)
     3.1   Strategic and operational planning and management in 
             the contemporary agri-food environment
     3.2  Product, packaging and brand management in the agri-
             food sector
     3.3  New pricing and sales strategies in agri-food markets
     3.4  Distribution channels, logistics, and supply chain 
             management in the agri-food sector
     3.5  New trends in commercial communication and digital 
             marketing in the agri-food sector

4. Agri-food entrepreneurship (12 ECTS)
     4.1   Entrepreneurial mindset and generation of business 
             ideas in the agri-food sector
     4.2  Design and validation of a business plan for an 
             agri-food firm
     4.3  Entrepreneurial pathways and legal considerations in the 
             agri-food sector
     4.4  Innovative experiences in agri-food entrepreneurship

5. External academic placements (9 ECTS)
     5.1   External academic placements

6. Final master’s thesis (9 ECTS)
     6.1   Final master’s thesis

Where market understanding
meets real-world decision
making, with a strong focus on
applying knowledge to concrete
challenges in the agri-food
sector.

https://admission.iamz.ciheam.org/en/
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