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Programme 

 

1. The agri-food system and economic environment (9 ECTS) 

1.1 Structure and trends of the agri-food system 

1.2  Basic economics applied to the agri-food sector 

1.3 Innovation, sustainability, and the regulatory framework of the agri-food sector 

2. Analytical tools for agri-food marketing and entrepreneurship (6 ECTS) 

2.1 Market research and consumer behaviour in the agri-food sector  

2.2 Digital tools and advanced analytics for decision-making: artificial intelligence, big 

data, and data management 

3. New trends in agri-food marketing (15 ECTS) 

3.1 Strategic and operational planning and management in the contemporary agri-food 

environment 

3.2 Product, packaging and brand management in the agri-food sector 

3.3 New pricing and sales strategies in agri-food markets 

3.4 Distribution channels, logistics, and supply chain management in the agri-food 

sector 

3.5 New trends in commercial communication and digital marketing in the agri-food 

sector 

4. Agri-food entrepreneurship (12 ECTS) 

4.1 Entrepreneurial mindset and generation of business ideas in the agri-food sector 

4.2 Design and validation of a business plan for an agri-food firm 

4.3 Entrepreneurial pathways and legal considerations in the agri-food sector 

4.4 Innovative experiences in agri-food entrepreneurship 

5. External academic placements (9 ECTS) 

5.1 External academic placements 

6. Final master’s thesis (9 ECTS) 

6.1 Final master’s thesis 


